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3.3 Personal effort to tackle climate 
change on the increase

When asked in 2021, how willing were people to personally do 
things that require their effort to tackle climate change, such as 
change laundry behavior, 27% reported they were very willing with 
a further 48% saying they were somewhat willing. That left a quarter 
(25%) saying they were either unwilling or unsure. In our latest 
research the percentage willing has increased significantly with 
35% now reporting they are very willing – an 8% increase, across, 
Europe in 12 months.

Q. How willing or unwilling are you to do things that require your personal  
effort to help tackle climate change? E.g. reduce waste, recycle, fly less,  
change laundry behavior, eat less red meat etc. 
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3.4 Increasing clothing life remains a 
compelling reason to change habits

Increasing clothing life is one of the key factors in reducing 
environmental harm. Estimates on how many clothes people own 
and utilize (the average number of times a garment is worn before it 
ceases to be used) and ultimately discard, on a global level, vary but 
the conclusion is largely the same. We buy more clothes than ever, 
wear them fewer times and discard them at a faster rate. The average 
consumer now buys 60% more items of clothing than in 200011 . 

It is estimated that the average garment is worn only ten times before 
disposal12 . These buying habits contribute to the 39 million tons of post-
consumer textile waste that is generated (at a minimum) worldwide 
each year – primarily in the form of garments13. In terms of the bigger 
picture, of all discarded clothing, only 10% overall is recycled, only 8%  
is re-used as second-hand clothing and 57% is sent to landfill14 . 

In the first edition of The Truth about Laundry we reported 82% of 
adults agreed with the statement “I care about increasing the lifespan 
of clothes”. 43% of adults though still do not know that higher wash 
temperatures can drastically reduce clothing life. 

Q. Which of the following would you be prepared to do (more of)  
if it meant your clothes lasted longer? [Select all that apply]

Of adults care about increasing 
the lifespan of clothes.82%

11. https://www.ellenmacarthurfoundation.org/assets/downloads/publications/A-New-Textiles-Economy_Full-Report_
Updated_1-12-17.pdf  
12. Global Fashion Agenda and Boston Consulting Group, Pulse of the fashion industry (2018), p.59  
13. https://traid.org.uk/wp-content/uploads/2018/09/impacts_of_clothing_factsheet_23percent.pdf
14. https://www.commonobjective.co/article/fashion-and-waste-an-uneasy-relationship
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4.1 Why, how, who  
and when we launder

The desire to get rid of odors is still the main reason for laundering 
followed by tackling stains. Getting rid of germs jumped from 14% in 
2021 to 29% in 2022, almost certainly due to the COVID pandemic 
and it remains the third most cited reason to launder. Nearly a 
quarter of all adults continue to cite loving the feeling of wearing 
“freshly laundered clothes”. 

Demographics influences the data as well. For example, 
45–54-year-olds are more likely to want to tackle odors than other 
age groups whereas 18–21-year-olds are less concerned about 
tackling stains. Whether you have children or not also influences 
the main reasons for laundering. For example, households with 
children over the age of 19 are much more likely to launder to  
tackle odors than those households with children aged 5-10.

Q. What would you say are the main reasons you wash clothes?  
[Select up to 2 options]

More likely to  
want to tackle odors.45-54yrs

Age group

Less concerned  
about tackling stains.18-24yrs

Age group
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4.2 Machine settings  
drive how we launder

49% of adults reported using the most appropriate setting on the 
washing machine as the main way they launder. However, over 
a third of all adults (35%) do not know they can reduce the wash 
time on their appliance and over a quarter (27%) don’t know 
that they can change the temperature setting. In 2021 we also 
established the average number of settings consumers use when 
doing the laundry is 3. From these we can conclude that people 
are almost certainly not making full use of the technology their 
appliances offer.

27%
Don’t know wash  
temperatures  
can be changed.

3 is the average number 
of settings consumers use 
when doing the laundry.

1

2

3
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4.3 Laundry frequency

For the purposes of certain calculations in this report, such as the 
CO2 equivalent of different wash temperatures, we have used 
the industry recognized average15 of 220 washes per year per 
household. We did probe how often people launder per week and, 
as one might expect, there are some variations within age groups 
and households with children. Households with children aged 8-10 
have the highest weekly laundry average (3.59). 35–44-year-olds 
average 3.12 – more than any other age group.

15. JRC, Ecodesign and Energy Label for Household Washing machines and washer dryers - 
Preparatory study Final report, 2017

Average 3.59  
weekly washes.

Average 3.13  
weekly washes.

8-10yrs

35-44yrs

Age group

Families with 
children aged
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4.4 Following care label  
advice is decreasing

It is the second year of fewer people following the instructions 
given on care labels. Less than a quarter always follow the advice 
(down from 32% in 2020) and 38% said often (down 2% on 2020).  
14% said they rarely or never follow the advice (5% increase).  
Care labels are important as they tell the consumer the highest safe 
level for that particular garment to be washed at. But, with modern 
appliances, most laundry can be effectively cleaned even at  
20-30°C, which is often lower than the specified maximum16.

Q. How often do you follow the washing instructions on the  
care label when doing laundry?

16. https://www.aeg.co.uk/siteassets/common-assets/04.-care/inspiration/clp/
lookbook_the_care_label_project.pdf/ 
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Make 30°C the new 40°C1

Pick energy efficient appliances2

Skip a wash, refresh instead3

Unlock appliance potential4

Start small, wash full5

Five simple and effortless  
tips for making laundry  
more resource efficient:
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Make 30°C the new 40°C
The biggest barrier to people washing at lower temperatures remains 
a lack of confidence in cleaning performance. This resistance can 
be explained, in part, by laundry habits being passed down from 
generation to generation. Habits which have not kept pace with 
technological advancements in appliances and detergent.

With the new Electrolux EcoLine* selection of washing machines, for 
example, consumers can thoroughly clean at 30ºC and save more 
than 30% energy compared to a 40ºC cotton programme. It’s because 
of the UltraWash pre-mixing technology that premixes detergent with 
water, activating detergent effectively in lower temperatures17.

Making it easy and effortless for consumers to see their clothes will 
be just as clean at 30°C than at 40 °C will be key to getting more 
households washing at lower temperatures more often.  

Five main reasons given for not washing clothes at lower  
temperatures such as 30°C or lower

Not confident my laundry would be clean1
Not confident it would remove stains2
Not confident my laundry would be free of germs3
Not confident my laundry would be free of odors4
Habit5

17. With the UltraWash programme, you thoroughly clean at 30ºC and save more than 
30% energy compared to a 40ºC cotton programme. 

* The EcoLine selection is launched across Europe starting from May 2023. 
Product availability depends on market.
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Pick energy  
efficient appliances

91% of adults across Europe believe saving money on energy costs 
is going to be important in the next 12 months. When asked what will 
influence the next purchase of a major appliance, 58% of consumers 
said, “energy efficiency”. 33% cited performance and 24% Eco-Settings 
– both which, could, in the minds of the consumer be linked to energy. 
Given 85% of the environmental impact of an appliance during its 
life-cycle is generated when it is in use, consumers should look for the 
most energy-efficient models which can be used effortlessly at their top 
efficiency every day. 

How? By looking at energy labels of appliances and also looking for 
appliances that go beyond the best energy ratings. Electrolux EcoLine* 
washers exceed the top energy rating label A, saving up to 30% more 
energy18. They also adjust automatically, saving resources - reducing 
water by up to 96% with steam and protecting clothes longevity.

18. In energy consumption considering the EU energy consumption threshold, 
compared to A label rating

58%
Of adults say energy efficiency 
is a key consideration to making 
purchasing decisions.

* The EcoLine selection is launched across Europe starting 
from May 2023. Product availability depends on market.
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Skip a wash,  
refresh instead

62% of Europeans say “getting rid of odors” is the main reason they 
wash their clothes, making it the most popular reason by some margin 
(“removing stains” is second at 56%). In fact, it has been the number 
one reason since Electrolux began collecting data in 2020. Nearly 
a quarter of adults (23%) have also consistently reported the main 
reason they wash clothes is because they love the feeling of wearing 
freshly laundered clothes.

New technology though means consumers can refresh clothes by 
steaming them and also tackle odors by automatically adding a 
fragrance to the wash. Other great benefits of steam, of course, are it 
saves water and, for those short on time, it reduces wrinkles and the 
need to iron. 

Electrolux’s SteamCare system refreshes clothes with steam and can 
save up to 96% of water. By also using its FreshScent programme,  
it also tackles odors by adding an extra touch of freshness19.

19. Use steam to refresh clothes and save more than 40l of water per 
cycle, tested on 1kg delicate garments using the FreshScent programme 
compared to using the Delicates programme. 
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Unlock appliance potential

One effortless way consumers can look to reduce costs and minimize 
environmental impact is by exploring the settings on their appliances 
more. A good place to start is the appliance manual as over a fifth of 
adults (22%) reported having never read it, and the average number 
of settings consumers across Europe use, when doing the laundry, is 
320. It means there are a lot of technological advancements not being 
taken advantage of.  

Consumers should look for functions which help reduce energy. 
Functions such as UltraWash, which can help cut 30% energy with 
every wash, and PowerClean which can provide verified stain removal 
in under one hour at 30°C21 . SteamCare that refreshes clothes instead 
of washing and saving 96% water, and AutoDose, which automatically 
measures the exact amount of detergent needed, using up to 60% 
less detergent. All of these functions are available from Electrolux’s 
EcoLine* models.

It’s not just new advancements consumers can take advantage of 
either. In our latest research, over a quarter (27%) of adults don’t know 
that they can change the temperature setting on their appliance and 
over a third (35%) have looked to see if they can adjust the wash time. 
Exploring and unlocking the potential of appliances can help reduce 
costs and minimize the environmental impact.

20. Truth About Laundry 2021
20. External test of PowerClean 59 min 30°C programme with 5 kg load 
shows 100 % stain removal of 59 most common household stains. 

* The EcoLine selection is launched across Europe starting 
from May 2023. Product availability depends on market.
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Start small, wash full

43% of Europeans are now washing full loads more often 
due to concerns over energy costs. Checking your load is 
full before washing it, is a small and fairly easy step to take 
to minimize resources and reduce cost. Other small steps 
include reducing the number of times people launder, 
wearing clothes more often between washes and steam 
refreshing clothes. Even taking care not to overdose 
detergent can reduce the environmental impact by 10%  
and save detergent by up to 60%.

43%
Of Europeans wash full loads 
more frequently to combat 
energy costs.

FULL 
LOAD

Cotton 30°C 
with liquid

OTHER

Plus 50% 
detergent

Overdosing (+50%) 
can lead to 10% 

more impact

OTHER

-10% +10%



6.0  
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Electrolux has been producing and sharing The Truth about Laundry since 2021.  
The findings in this latest study are based on quantitative data collected from 
14,000 adults across fourteen European markets. OnePoll, a survey-led market 
research company – managed the research in collaboration with Electrolux and its 
partners. The survey was fielded between 20th Dec 2022 to 16th Jan 2023 with data 
collected in the following countries: Belgium, Denmark, Finland, France, Germany, 
Italy, the Netherlands, Norway, Poland, Portugal, Spain, Sweden, Switzerland, and 
the UK (general population). 

The data was weighted for each country to ensure accurate representation by age, 
marital status, income/social class, ethnicity, and religion. For a statistic of 50% the 
margin of error for sampling on a sample of 1000 respondents is ±3.1%. For smaller 
or larger statistics, the margin of error will decrease and falls to 1.9% for a statistic 
of 10% or 90%. This is based on all countries having 1000 respondents per market. 
This margin of error is small making the data highly reliable. 




